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• California State law
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● Do websites exhibit different behavior?
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● Impact of 
• Geographical location of users

• Interaction with banner

● Check out the paper
• CCPA impact

• Landing vs. Inner pages

• Mobile vs. Desktop

• Consistency analysis

● Source code available
• BannerClick

• Analysis data for reproducibility
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Backup: Measurement Setup

● Main run
• TrancoTop10kList domains➔ 9020 totally reachable

• 5 iteration for each mode of interaction

● Desktop vs. mobile (and others)
• Tranco tiered 300 ➔ top-100, 1001–1100, and 9901–10k

• User Agent
◦ Mobile: “Mozilla/5.0 (Android 12; Mobile; rv:68.0) Gecko/68.0 Firefox/93.0”

◦ Desktop: “Mozilla/5.0 (X11; Linux x86_64; rv:95.0) Gecko/20100101 Firefox/95.0”

• Screen size
◦ Mobile: 340x695

◦ Desktop: 1366x768
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Backup: Measurements
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Backup: Words Frequency
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Backup: Inner vs Landing
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Backup: Mobile vs Desktop
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User agent would impact the number of cookies.



Backup: Cookies – EU vs non-EU
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Backup: Consistency
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Backup: Consent Management Platform
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Backup: Explicit vs. Implicit 
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